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About

Pivovary Lobkowicz Group asj n0, " O 1T O OEA O#Il i
i OEA Ois é Execd . 4 brewing group by local sales and no. 5 by t
DOl AGAGEiI 18 YO Ai1OEOOO 1 £ OAOGAI
*EEI AOAh 2UAEOUGh +1 UHOAOh 6UOIT EL
Bohemia and Moravia which are centrally managed. The start of some of
breweries dates back to the Middle Ages and the oldest brewery was founc
as early as in 1298. The bre AOEAO 001 OEOpT AT A 6L
by the most significant aristocratic families in the country. The Group produc
a wide portfolio of beers that differ from each other by the large spectru
of their taste. In addition, soft drinks and tablevaters are also produced. Grou
currently offers 70 beer brands. Apart from traditional beer such as pale al
lagers, it offers a range of beer specialtiesfrom semi-dark and higher-alcohol-
content beers to dark lagers and notalcoholic beer.

As of 30 dne 2014, the Group had 648 employees.

Following the IPO in the Prime Market of the Prague Stock Exchange in I
2014, the biggest shareholder of the Company is Palace Capital witb&83 %
stake and 2062 % of shares are free float.
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(in million of CZK, prepared according to IFRS)

Financials (CZK million)

Six months to June 30

2014 2013 | % change
Revenues 577.7 557.7 3.6%
Adjusted EBITDA! 121.2 93 30.3%
Operating Profit 28.9 26.4 9.4%
Net Profit for the Period (20.5) (18.6) (10.4%)
Net Profit for the Period
attributable to Equity Holders (26) (24.7) (5.3%)
Ratios
Adjusted EBITDA Margin 21.0% 16.7% 4.3 pp
Operating Profit Margin 5.0% 4.7% 0.3 pp
CAPEX as % of Revenues 8.8% 17.4% (8.6 pp)
Segments
Beer Revenues 551.1 520.8 5.8%
Beer off trade 183.0 161.6 13.2%
Beer on trade 368.1 359.2 2.5%
Other revenues 26.6 36.9 (27.9%)
Malt 11.0 21.7 (49.4%)
Soft drinks 15.6 14.8 5.4%
Spirits 0.0 0.4 (93.2%)
Asat June As at June 30,
30, 2014 2013
No. of Shares 11,687,501 12,500 na
Total Assets 2,038,606 2,012,643 1.3%
Total Equity 1,362,518 (759,582) na
Total Borrowings 331,141 2,093,840 (84.2%)
Net Debt/ (Net Cash) 195,478 2,049,718 (90.5%)
CAPEX 51 97 (47 .4%)
Number of Employees 676 669 1.0%

1Adjusted by on®ff asset sale and IPO costs
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Dear Shareholders,

4EA ¢mpt xAO A TEIAOGOITA UAAO ET ¢
of years of heavy investment activity, acquisitions of local breweries and the
integration into centrally managed Group, Rovary Lobkowicz became the onl
brewing company currently listed on the Prime market of Prague stoc
exchange. | am proud to announce now, that Pivovary Lobkowicz proved that
investment case is highly compelling as the IPO attracted number of n
institutional and mainly retail investors across whole Europe. Since the IP
the share price of Pivovary Lobkowicz Group has been rising as one of the
recently listed companies, earning trust of our new shareholders. We belie
that our retail shareholders are also very familiar with our beer products an
by buying our beers, they contribute to the value of the shares they own.

A transformation from a privately owned company to publicly trade
and regulated entity brings many challenges and requires agtion of new
internal processes, policies and corporate structures. Prior, during and aft
the IPO we have thus adopted number of internal procedures and structur
to comply with corporate governance standards and requirements. The Boe
Directors of PLG is committed to ensure that strategies and business initiativ
taken will be carried out effectively, to the highest ethical standards and wi
A AT AAO ci Al O1 ETAOAAOA OEAOAETI A
)y Al OEOO OAOU OAOEOEAEAA x Ed&E budnEst
performance in the first half of 2014 which proved our strong positiol
in the Czech beer market, growth in key market segments and solid profitabili
Through the year, PLG successfully acquired number of new custom
in off trade beer gment away from competition with a support of mobils
application MIBSALE- a tool for market opportunities mapping and efficien
management of human and investment resources which was launct
in January this year.

Looking ahead, the rest of the year Wibe a period with many challenges. Apa
from the continuous and permanent focus on organic growth and operation
efficiency, we need to make sure that key strategic projects of PLG
be delivered in line with anticipated time plan and budget. The d&ard
of Directors is committed to make such decisions and activities wi
the ultimate aim to bring value and wealth to all stakeholders.

Business is not only about figures but also about people who stand behi
On behalf of the management, | wouldKe to thank you to the shareholder:
management and employees of Pivovary Lobkowicz Group for th
achievements and daily effort. We look forward to the next challeng
and mutual cooperation in the upcoming periods.

Yours sincerely,
c:AATRE 2AAEI
Chairman of the Board of Directors of Pivovary Lobkowicz, a.s.

August 27th, 2014
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BUSINESS AND MARKETS

AEA ' O1 6POO EAU AAOGEOEOU EO O tk-sided
breweries and sale of production on the Czech market and abroad. The Gr
I DAOAOAO OAOAT OACETT Al AOAxAOEAO
+1 UHOAOh 6UOTEL #EIOI AA AT A 1 AOI
and Moravia which are centally managed.

Production

The Group offers customers a wide portfolio of beer brands, differentiate
by type, taste and price, and an assortment of soft drinks and table wa
Currently, the brand portfolio comprises 70 beer brands, which is unique on #
Czech market, as well as 10 soft drink brands and two mixed drinks brands ba:
IT AAAO j OOAAI AO6T OOEAT AU6(Q8

Besides traditional beer types such as light beers and lagers, the Group of
numerous special beer types ranging from serrark beers, darkbeers, strong

beers, yeast beers, unfiltered beers, wheat beers, various ales, bagke beers
flavoured beers or radlers to nonalcoholic beers.

Soft drinks produced by the Group include eight flavoured soft drinks and tv
kinds of water. Fructose and svia are used for sweetening all the flavoured sc
drinks; they also all contain hops extract.

The Group focuses on using traditional recipes and finest ingredier
in the production process.
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Beers produced by the Group:

001 OE| RYAEOU +1 URO B5EAOOH Jhlava 6 UOT E| I AOT U
Brod Chlumec
Premium lager Lobkowicz
Premium

§ Premium dark lager Merlin

IS

o Premium non - Lobkowicz

& | alcoholic Premium

Nealko
Light beers Schwarzen |2 UAEOU +1 UHOA| Perun £A1T ET § PrincMax | Tas
berg Klasik, 10 X.
2UAEOU
Standard
Lagers Schwarzen |2 UAEOU +1 UHOA Patriot, *ALAE |67 OT AANOUOAON
berg, Platan | Premium , AL UE | Premium
11, Platan +1 UAGA
Premium Premium
Non-alcoholic beers Platan Forman 3
Nealko 0o6r Ol Lh
Forman
poll O1 AO|
Light special beers 0OUAEA 2UAEOU Comenius *EET AO Kvasar
Perla 3PAAEU Grand,
4 A1 ¢ OF
: ARAEACQ
Semi-dark and dark 001 OEQ $1 1171 | OA TA U Oh
beers " OAT U0 +1 UROAC
Kern
Yeast and unfiltered Platan ~ | RUAEOU| +1 UHOA Patriot | *ALAE 0UOAO
beers EOAOT E Natur EOAOT E 1T AEEI OQEOAOT E i AEET OC

S 3EI APT p

(]

2 | Wheat beers *EEI AQ#EI O1 Al Velen

3 Alt Bier 6pO

(0]

& | Flavoured beers "1 Oij OE[ " T Oij OEA

(blueberry) | (blueberry)
, Fruit Ale
071 01 A AAAQ +1 U A A Kounic #E1 O A
XIX. Bock (Wiener Pale Ale,

lager), - A #E1 O1 A

30U0AET Amber Ale

ET OGI OU

1 ALUE

(Rauchbier)

2 AAT ARefeeshp OAOAT lime &
orange,
cranberry &
grapefruit

Special occasion beers numerous brands

Source: PLG
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